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SOCIAL SELLING BUSINESS GONDUCT AND PRACTIGES

Arbonne Independent Consultants are expected to adhere to Arbonne’s Policies & Procedures and Code of Ethics, the Direct Selling
Association Code of Ethics, and all laws, rules, regulations, and governmental requirements applicable to the operations of their
business. Arbonne’s policies are created to help ensure the viability of Arbonne’s marketing plan, business model, compliance with
the law, and to protect the company and the business of all Arbonne Independent Consultants.

These guidelines help ensure you are conducting your business activity with the highest degree of professionalism, integrity, ethics, and
accuracy. Following B.E.S.T. practices will help you create and maintain a sustainable Arbonne business.

SELLING BEHAVIOR

According to the Arbonne Policies & Procedures and principles of common sense and decency, it is never appropriate to attack, insult
or offend another individual online. Arbonne’s Code of Ethics states that Independent Consultants must conduct themselves with
integrity and responsibility.

Arbonne requires our Independent Consultants to uphold our values and not perpetuate or participate in a conversation — even if you
feel it is incorrect, disparaging or hurtful to us, the Arbonne family or the direct selling industry. Anyone who makes or participates in
inappropriate or offensive conversations risks violating the Arbonne Policies & Procedures, including Policy 3.1 Operating with Integrity
and in Compliance with the Law. Any violation is a breach of your contract with Arbonne and may result in corrective measures, which
include de-registration of your Arbonne account.

When representing Arbonne or your Arbonne business, you must follow the below guidelines:

Do NOT engage in deceptive, misleading or unethical conduct that is detrimental to Arbonne, the Arbonne products, the Arbonne
Opportunity, the direct selling industry or the public.

Avoid engaging in and/or posting inappropriate conversations, comments, images, videos, audio or other applications.

Educate yourself to truly understand how to compliantly prospect through social media. Visit The Source > Prospecting Through
Electronic & Social Media Messages.

Avoid using hard-sell tactics which include cold calls or cold messages. Visit The Source > Healthy Phone Practices.

Obtain consent before reaching out to someone. Do NOT contact anyone who has not provided consent or has made it clear they
do not want to be contacted again. Refrain from using “robo-text” or other automated text, social media, posting or solicitation
tools. In addition to violating the Arbonne Policies & Procedures, many of these tools are not compliant with current digital
privacy regulations and could violate applicable laws.

Per the Arbonne Code of Ethics, treat others with respect and decorum with which you would like to be treated. If you would not
do it or say it in person, then you should never do it or say it on any virtual or online platform.

Always identify yourself as an Arbonne Independent Consultant and use the Independent Consultant logo and Arbonne-created
images from the Digital Toolkit.

When talking about the Arbonne Opportunity, DO NOT mention any financial achievement, income, numbers or speed to promote
to the next level, including within hashtags or pictures.
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Do NOT use words like income, bonus, “six figures,
posts, copy, images or hashtags.

financial freedom,” retiring, retiring my husband, or “million-dollar” in any

Do NOT share sales volume posts.
Do NOT use the word bonus or bonuses.

If you talk about the VP Success Award, DO NOT talk about income, numbers, financial achievements, etc. You must always cite
that less than 2% of Arbonne Independent Consultants achieve this Award and share earnings.arbonne.com.

Be honest about the time, effort and skills required to build and maintain a sustainable and successful business.

Share what the typical person can expect to earn at each level by sharing the ENTIRE Independent Consultant Earnings Statement
(ICES) at earnings.arbonne.com.
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You can talk about time freedom, personal growth or the work-life balance you are able to achieve; However, you cannot imply
you are replacing income. Always share earnings.arbonne.com.

Use the appropriate and required disclaimers found in Policy 3.12 of the Policies & Procedures Manual.

Share your personal story and love statements by ONLY using claims from Arbonne-created tools (e.g., Meet the Product Sheets).
Your personal experience should reflect only approved claims as they appear in Arbonne packaging or promotional materials.

MEDIA INQUIRIES

If contacted by the media, press, reporter or blogger regarding Arbonne, its products and/or services, please immediately refer the
reporter to the Arbonne Communications Dept. at communications@arbonne.com and Arbonne’s Business Ethics & Sustainability
Team at best.arbonne.com. Do not attempt to answer any questions yourself.

ENGAGEMENT BEHAVIOR

You can link, like, comment and share content from any Arbonne Home Office social media account. However, you are not permitted
to solicit potential Clients and prospects on any of Arbonne’s social media accounts. When engaging with others on social platforms,
there is etiquette and guidelines to follow:
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Always respect the privacy of others; Never publicly identify people, post pictures of other people or comment about them
unless they have given you clear permission to do so.

Always be friendly and professional.
Do not engage in gossip or disparagement of any individual, company or competitor.

Do not engage with negative bloggers or other negative activity, even if you believe you are defending Arbonne, the Arbonne
brand or the direct selling industry. This type of engagement encourages criticism to increase comments, sharing and views and
pushes the post to the top by the algorithm. ALWAYS TAKE THE HIGH ROAD!

Take the time to review someone’s profile to get to know them before reaching out. This will help you understand what is
important to them (e.g., fitness, makeup, clean eating, family, travel, personal development, etc.), which will help you create
messages tailored to their interests.

Personalize your message about Arbonne to everyone.

Choose your words wisely to represent yourself, your Arbonne business and the Arbonne brand in the best possible way.
Engage with potential prospects by liking and commenting on their posts and images.

Make sure you are not prospecting someone who is already an Arbonne Independent Consultant.

Report any personal cyberbullying or harassment to the appropriate social media platforms. The person who received the
message must report it to the platform, or they will not act on it.

Please contact your local authorities if you receive threatening messages of any kind.

Take the necessary steps to ensure your details cannot be easily accessed by online users and social media trolling.

XT STEPS

Search “social media” on The Source to review tools that can help you conduct your business with best practices.
Engage with us at facebook.com/arbonnebest to get weekly tips, examples, articles and more.
Review additional tools on The Source > B.E.S.T. (Compliance) > Protecting Your Business.

Visit The Source > Social Selling Series for more information on how to build your business on social media.

Need help or a second pair of eyes?

Send a request to best.arbonne.com!

For complete policy information, please refer to 3.1 Operating with Integrity with the Law; 3.4 Use of the Arbonne Name,
Trademarks, Service Marks, and Logos; 3.12 Required Disclaimers on Independent Consultant-Produced Materials, Online
Content, or Advertisements; 3.13 Medical Claims and Product Testimonials; 3.14 Income and Lifestyle Representations; and
4.4 Social Networking Sites in the Policies & Procedures Manual.
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